Sports Illustrated's website gigantic swimsuit feature on www.Si.com should make us all question whether SI cares about sports.  You cannot see the sports on the home page of SI.com because of the 4-inch advertisement for the swimsuit issue.  This is shameless crass money-hungry vulgarity.  Yes, sex sells but at least beer commercials with beautiful women try to be humorous and clever.  SI should think of other ways to make money than increasingly outrageous swimsuit issues, videos, and paraphernalia.  Real sports people at SI should be ashamed of themselves.
 

Andy 
Indiana
 
P.S. To add insult to injury, the pop-up ad on my screen is for  . . . you guessed it . . . SI Kids.  
